
I n d i a n a ’ s  l e a d i n g  r e g i o n a l  b u s i n e s s  m a g a z i n e  s i n c e  1 9 9 1

2020
 MEDIA KIT Society of Innovators has new purpose with Purdue University Northwest  

A spark for 
launching ideas

Julie Rizzo 
Founder  

Recycled Granite
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2019 Best of Northwest Indiana and greater 
South Bend/Michiana business awards

In recognition  
of excellence

Terry McMahon 
President and CEO 

McMahon & Associates CPAs
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Region takes steps to ensure industry builds on  
technological skills and workforce needed for success

MANUFACTURING  
BRIGHT FUTURE

Robert Migliorini 
President 

American Precision Services
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Northwest Indiana planners keep future in mind  
when maintaining, improving Region’s infrastructure

Moving along  
roads to success

Bill Hanna 
President and CEO  

Northwest Indiana RDA
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77%
Are decision-makers or 
have influential power

82%
Consider the magazine to be their 

primary regional magazine

66%
Spend 30 minutes or more  

reading the magazine

OUR READERS ARE DECISION-MAKERS
We deliver your marketing message to the Region’s most influential and engaged business and community leaders. 
Our Region-specific, long-form content is highly valued by our readers who consider Northwest Indiana Business 
Magazine their primary regional magazine for its in-depth coverage of the local business community. 

Sex Sex

Age Age

DIGITAL READERSPRINT READERS READER DEMOGRAPHICS

Male – 62%
Female – 38%

Under 25 – 4%
25-34 – 8%
35-44 – 15%
45-54 – 24%
55-64 – 39%
65 & Older – 9%

Under 25 – 7%
25-34 – 18%
35-44 – 24%
45-54 – 22%
55-64 – 20%
65 & Older – 9%

Male – 47%
Female – 53%

<$100K – 5%
$100K-$174K  – 8%
$175K-$299K – 17%
$300K-$599 – 43%
$600K-$999K – 10%
>$1 million – 17%

High School – 5%
Some College  – 17%
Bachelor – 34%
Some Post grad – 17%
Master – 15%
Doctorate – 11%

Home ValueEducation
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SERVING A FIFTH OF INDIANA’S BUSINESSES
Our magazine serves a 10-county region of Northwest and Northcentral Indiana home to 1.36 million Indiana  
residents and a fifth of all Indiana businesses. 

40,185
TOTAL READERSHIP
Each copy is read by an 
average of three people

~
13,395
TOTAL CIRCULATION
Businesses and community 
leaders and subscribers

~
11,897
MAILED TO
Company presidents, CEOs, 
business owners, top 
managers and supervisors

~
1,400
PROVIDED TO
Regional place makers, 
community and business 
leaders, and subscribers

12,677
PAGE VIEWS
Page views per month

~
5,905
WEBSITE VISITORS
Users per month

10,532
NEWSLETTERS SENT
eNewsletters sent per month

~
20.3%
OPEN RATE
Email open rate
(compares to 15.8% media 
industry average)

TARGETED AUDIENCEMAGAZINE WEBSITE

NEWSLETTER

L A K E  ~  P O R T E R  ~  L A  P O R T E  ~  S T.  J O S E P H  ~  E L K H A R T  
S TA R K E  ~  M A R S H A L L  ~  N E W T O N  ~  J A S P E R  ~ P U L A S K I
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READ ONLINE
All articles from the magazine 
and our Region business news 
items are available to read on 
our mobile-optimized website.

COMMENT
Start a conversation with 
us and your fellow readers 
by posting a comment.  
We welcome your advice, 
your criticism and your 
unique insights.

FOLLOW US
Like or follow us on social. 
•	 linkedin.com/company/

NWIndianaBiz
•	 facebook.com/

NWIndianaBiz
•	 twitter.com/NWIndianaBiz
Mention the magazine using  
@NWIndianaBiz when you 
refer to us in a social post. 

SHARE OUR STORIES
Use our social share buttons 
to share articles you find inter-
esting from our website with 
your friends and colleagues.

MAGAZINE WEBINAR
Present your ideas
No one knows your area of expertise 
like you! Here’s your chance to share 
your knowledge in an easy format. 
We take care of all the details, such 
as advertising, registering partic-
ipants, reminding them to watch 
and providing the platform for you 
to share your subject matter.

Quickly
How long? Each webinar is a 
60-minute virtual event consisting of 
one solo 45-50 minute presentation or 
two shared 20 -25 minute presentations 
or three 10 - 15 minute presenta-
tions followed by a Q&A session.
 
Do we get to practice? Of course, 
our staff will walk you through 
it before the event goes live.

WEBSITE
PARTNER WITH US

SHARE YOUR NEWS
We’d like to hear from you! 
Send your press releases and 
Around the Region submis-
sions online via our contact 
us form or email them to us at  
news@NWIndianaBusiness.
com. We share submissions 
with our team of editors and 
writers for consideration in 
future issues of the magazine, 
our website news section 
and our weekly eNewsletter.
 
SUGGEST AN ARTICLE
We are always on the lookout 
for unique businesses or 
nonprofits making a difference 
in our Region. Use our website 
contact us form to share your 
ideas and suggestions with us.

BE A SOURCE
Our in-depth coverage of the 
local business community isn’t 
possible without local sources. 
We appreciate and welcome 
sources who take the time to 
share their insights and exper-
tise with our readers and us.

Pick your date

1Sign up by these deadlines so we have 
plenty of time to create the artwork and 
announce your webinar to potential 

participants:

MONTH OF WEBINAR		 ORDER BY
February	 Jan 6
March	 Jan 6
April	 Mar 2
May	 Mar 2
June	 May 4
July	 May 4
August	 Jul 6
September	 Jul 6
October	 Aug 31
November	 Aug 31
December	 Nov 2
January	 Nov 2

2Decide on a date for your webinar. Give 
your panelists plenty of time to prepare 
and practice. Here are  potential dates:

Tuesday	 Wednesday	 Thursday
Feb 18	 Feb 19	 Feb 20
Mar 17	 Mar 18	 Mar 19
Apr 14	 Apr 15	 Apr 16
May 19	 May 20	 May 21
Jun 16	 Jun 17	 Jun 18
Jul 14	 Jul 15	 Jul 16
Aug 18	 Aug 19	 Aug 20
Sep 15	 Sep 16	 Sep 17
Oct 13	 Oct 14	 Oct 15
Nov 17	 Nov 18	 Nov 19
Dec 15	 Dec 16	 Dec 17
Jan 12, 2021	 Jan 13, 2021	 Jan 14, 2021

We promote it
We’ll lead the charge 
when it comes time to 
promote your webinar. 
We do this in four ways: 
1) Magazine: The webinar 
will be promoted in one AD 
in the print publication prior 
to the event.

2) eNewsletter: The we-
binar will be advertised in 
four of our weekly eNews-
letters during the month 
prior to the event.

3) Website & Social: An AD 
will appear on our website  
for about two weeks before 
the event.

4) Emails: Multiple emails 
will be sent confirming 
registration and reminding 
participants to watch.

WEBSITE AD 
ENEWSLETTER PROMO 
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employment relationship.”
He noted that his firm can make 

recommendations regarding employee 
handbooks, benefits and obligations 
between employer and employee.

In the era of MeToo, Leonard agreed 
that clients are becoming more aware 
of the consequences of a sexual harass-
ment case. He said employee hand-
books should include a detailed chapter 

on the topic.
Another area 

of growth is 
elder law, accord-
ing to Smith at 
Burke, Costanza 
& Carberry. The 
firm handled 45 
g uard ianship 
cases in 2018 
and has done 20 
so far this year.

To bu i ld 
re l at ionships 
with seniors, 
Smith attends 
local chamber 
of commerce 
meetings, does 
presentations 
for senior groups 
and even calls 
bingo at a senior 
living facility.

“I make sure 
I’m connecting 
with my commu-
nity,” she said.

The popular-
ity of email and 
other technolo-

gies has lessened the need for face-to-
face meetings or phone conversations 
between attorneys and clients, but 
the attorneys agree that these sorts of 
connections should not be abandoned.

“There are a lot fewer phone conver-
sations than there used to be,” Hughes 
said. “I’m not sure that’s a good thing. 
Sometimes picking up the phone is more 
effective.”

He, and the other attorneys, value 
their relationships with clients.

“You don’t want to lose that personal 
contact and personal connection,” he 
said. “You develop trust, loyalty and 
respect for each other.”

HIRING JOB-READY INDIVIDUALS —  
WITH GOODWILL’S SECOND CHANCE & RE-ENTRY PROGRAMS

Tuesday, September 17 — 11:30-12:30 CDT
https://nwindianabusiness.com/web-09-17-19
The presentation explains the perks earned by businesses that hire re-entry individuals.  
Attendees gain a better understanding of Goodwill’s Second Chance and re-entry programs 
and the process used to help individuals become job ready. It also explains other services to 
help individuals break down barriers and increase contributions to their communities.

DIGITAL SKILLING-UP YOUR WORKFORCE —  
WITH GOODWILL’S DIGITAL SKILLS TRAINING

Tuesday, August 20 — 11:30-12:30 CDT
https://nwindianabusiness.com/web-08-20-19
Goodwill offers the opportunity for our Community Career Center clients 
and businesses to learn, engage and be productive with digital skills. We implemented  
digital skills training, assessments and job placement as a focus within each career center.  
Our program is growing outside our Community Career Centers with the addition of a digital 
skills website and hosting virtual workshops that offer our training to the community.

REGISTER ON PHONE

REGISTER ON PHONE

Each month, Northwest Indiana Business Magazine hosts 
hourlong webinars that inform, inspire, challenge and 
educate local business and community leaders to improve 
the economy and quality of life in our Region.

FREE Webinars

U s e  y o u r  p h o n e ’s  c a m e r a  o r  t y p e  t h e  U R L  t o  r e g i s t e r  f o r  o n e  o r  b o t h  o f  o u r  u p c o m i n g  f r e e  w e b i n a r s .

L U N C H  &  L E A R N  W E B I N A R S

2019_04_NWIBM_aug-sep_centerofworkforce.thirdsquare.indd   1 7/10/2019   12:29:11 PM

“There are a lot 
fewer phone 
conversations 

than there 
used to be. I’m 
not sure that’s 
a good thing. 
Sometimes 
picking up the 
phone is more 
effective.” 

—John Hughes 
Managing partner 

Hoeppner,  
Wagner & Evans
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APRIL / MAYFEB / MARCH JUNE / JULY AUG / SEPT OCT / NOV DEC / JAN

FEB / MARCH
Order due: Dec 21, 2019

Artwork due: Jan 2, 2020

Published: Jan 29, 2020

APRIL / MAY
Order due: Feb 24, 2020

Artwork due: March 2, 2020

Published: April 1, 2020

JUNE / JULY
Order due: April 17, 2020

Artwork due: April 24, 2020

Published: May 28, 2020

AUG / SEPT
Order due: June 22, 2020

Artwork due: June 29, 2020

Published: July 29, 2020

OCT / NOV
Order due: Aug 24, 2020

Artwork due: Aug 30, 2020

Published: Sept 30, 2020

DEC / JAN 
Order due: Oct 16, 2020

Artwork due: Oct 23, 2020

Published: Dec 2, 2020

A R O U N D  T H E  R E G I O N  •  A R T S  &  E N T E R T A I N M E N T  •  B U S I N E S S  P R O F I L E  •  E C O N O M I C  D E V E L O P M E N T  •  

F I N A N C I A L  M A T T E R S  •  L E A D E R  P R O F I L E  •  L E G A L  A D V I C E  •  M A K I N G  A  D I F F E R E N C E  •  P R O F E S S I O N A L  A D V I C E  •  V I E W P O I N T

E-Day / Entrepreneurs
~

Transportation
~

HR / Staffing
~

Commercial  
Real Estate

~
Agribusiness

Best of Business
~

Tourism / Meetings
~

Construction
~

Environment
~

Residential  
Real Estate

Law 
~

Education
~

Health Care
~

Marketing
~

Financial  
Planning

Banking
~

Worker Benefits
~

NWI Hall of Fame
~

International  
Business

~
Quality of Life

Small Business
~

Manufacturing
~

Tax Planning
~

Architecture /  
Design
~

Logistics

IT / Technology
~

Accounting
~

Wellness
~

Succession Planning
~

Workforce Development / 
Training

2020 SCHEDULE

D E A D L I N E S

A R T I C L E  T O P I C S

C O L U M N  T O P I C S
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WEBSITE DIGITAL SPONSORSHIP NEWSLETTER

WEBSITE AD SIZES
	■ Leaderboard 728x90 pixels, 72 dpi
	■ Medium Square 300x250 pixels, 72 dpi

NEWSLETTER AD SIZES
	■ Banner Ad: 468x60 pixels, 72 dpi
	■ Sponsor Logo: 160x160 pixels, 72 dpi

DEADLINES

Order by: 
1st business day of prior month  

Submit materials by: 
15th of prior month

Publication: 
1st day of target month

NWINDIANABUSINESS.COM
Our website is updated daily with the 
latest regional business news. We 
publish multiple business-related news 
stories on topics and issues relevant to 
Northwest and Northcentral Indiana.

NEWSLETTER
Our email newsletter provides a quick and 
convenient way to stay on top of the week’s 
most important regional news stories 
without cluttering your inbox. Our editors 
select and summarize the most crucial 
items from our website news section and 
deliver them in a convenient weekly email. 

Maximize your visibility with dominant positioning within Northwest Indiana Business’ 
high-quality digital content as one of our digital sponsors.  Combine persuasive 
branding with high-impact ad positions in both our website and emails. The only 
way to reach Northwest Indiana Business’ web and email readers with digital display 
advertising — your digital ads will rotate in ALL web and newsletter ad positions.

~
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Troy Linker
CEO / Publisher

tlinker@linkermediagroup.com

Melanie Aylsworth
Account Manager

maylsworth@linkermediagroup.com

Larry Avila
Managing Editor

lavila@linkermediagroup.com

Heather Pfundstein
Magazine Design/Production
hpfundstein@linkermediagroup.com

BEST OF BUSINESS AWARDS OUR STAFF

Each year, our magazine surveys our readers asking them to vote for the best businesses throughout Northwest 
Indiana and Greater South Bend/Mishawaka. The survey provides readers the opportunity to acknowledge local 
business leaders who are excelling in their service to the community. The Best of Business Awards promote 
excellence in innovation, entrepreneurship and leadership in the Northwest Indiana business community.

AWA R D  P R O C E S S 
Voting
Our readers visit  
NWIndianaBusiness.
com to vote for their 
favorite businesses in 
multiple categories. 

Selection 
Results are tabulated and 
analyzed to ensure each 
reader has only voted 
once in each category.

Notification 
Winners are notified in 
advance so they can 
highlight their honor in 
their marketing materi-
als and in our magazine, 
website and newsletter.

Promotion 
We list the winners in 
the April/May edition of 
the magazine, on our 
website and in our social 
media accounts.  

V OT I N G  BE G I N S 

Dec  
2

V OT I N G  C LO S E S 

Feb  
14

R E S U LT S  P U BL I S H E D 

April   
edition

OUR STORY
Founded in 1991, we have 
grown from two to six editions 
a year. The magazine began 
as a partnership with the 
Northwest Indiana Forum, 
with a mission to spotlight 
local business success and 
economic vitality in the Region.

Today we continue to serve our 
readers with quality informa-
tion and articles. Our expanded 
mission is to publish ideas 
that inform, inspire, challenge 
and educate local business 
and community leaders to 
improve the economy and 
quality of life in the Region.

The current magazine staff, 
with the hard work and 
dedication of our local editorial 
advisory board, writers and 
photographers,  continues 
our commitment to promote 
NWI’s business community 
with integrity and pride.

CONTACT US 
905 Joliet St. #237 
Dyer, IN 46311
219-230-3777
888-915-0339
info@linkermediagroup.com
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