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HOW TO PARTNER WITH US
Every issue, Northwest Indiana Business Magazine asks regional sources to consider topics that affect the economic development of 
Northwest and North Central Indiana. Every weekday, our websites feature the latest business news in Northwest Indiana and Michiana. 

Your t r us t ed though t le ader f or  busine s s ne w s in Nor thwe s t Indiana and Michic ana 

OUR GOAL is to help build the 
regional economy one business at a 
time by providing both print and digital 
platforms that share news and ideas about 
the industries and trends in the Region.

OUR VISION is to bring 
community stakeholders together 
as they build communties that 
thrive in a regional economy that 
works for everyone.

OUR MISSION is to publish ideas 
that inform, inspire, challenge and 
educate business and community leaders 
to improve the economy and quality of 
life in Northwest Indiana and Michiana. 

Pr in t  is sue s a  ye ar Week l y ne w sle t t er sWeb si t e s 52522266 Stories from NWIndianaBusiness.com  
are highlighted in this emailed roundup

We update our websites Monday through 
Friday with the latest business news

Our magazine is mailed directly  
to our readers every other month

L e t 's  dis cus s t he po s sibli t ie s! 
Publisher and Executive Editor HEATHER PFUNDSTEIN is ready to be a partner in your success! She is a longtime journalist, who got her start at The Times of Northwest Indiana.  

She believes every business has a story to tell! Contact her at hpfundstein@linkermediagroup.com | 219-440-6385 | @hpfundstein
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C I R C U L AT I O N

Northwest Indiana Business Magazine's readers are highly engaged in the Region's business community.  
They believe when businesses and organizations succeed the entire Region benefits. 

WHO ARE OUR PRINT READERS?

PRINT COVERAGE AREA: Northwest Indiana Business Magazine serves the 10-county Region of Northwest 
and North Central Indiana — home to 1.4 million Hoosiers and a fifth of all Indiana businesses. 

D E M O G R A P H I C S

JOB ROLE

81%
Are decision-makers or 
have influential power

~
COMMITMENT

85%
Consider the magazine  
their primary source  
of business news

~
TIME SPENT

72%
Spend 30 minutes or more 
reading the magazine

~
GENDER

45%
Are women

~
AGE

37%
Are younger than 45

41,763
TOTAL READERSHIP
Each copy is read by an 
average of three people

~
13,921
TOTAL CIRCULATION
Businesses and community 
leaders and subscribers

~
12,437
MAILED TO
Company presidents, CEOs, 
business owners, top 
managers and supervisors

~
1,484
PROVIDED TO
Regional placemakers, 
community and business 
leaders, and subscribers
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W E B S I T E S N E W S L E T T E R

Stories on our two websites, NWIndianaBusiness.com and MichianaBusinessNews.com, are posted Monday through Friday.  
Our newsletter is sent to our most loyal readers usually Thursday mornings.

NWINDIANABUSINESS.COM serves the seven-county Region of Lake, Porter, La Porte, Newton, Jasper, Starke and 
Pulaski. MICHIANABUSINESSNEWS.COM serves the St. Joseph, Elkhart, La Porte, Marshall and Starke counties, and 
Berrien and Cass counties in Michigan. Our monthly DIGITAL SPONSORSHIP RATES include both websites.
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The week’s top five most 
essential business news stories 
from NWINDIANABUSINESS.
COM are emailed to subscribers. 

Heather Pfundstein <hpfundstein@linkermediagroup.com>

What are Region's Top 5 Business News Stories❓
Northwest Indiana Business Magazine <info@nwindianabusiness.com> Thu, Oct 17, 2024 at 10:02 AM
To: Northwest Indiana Business Magazine <businessnews@nwindianabusiness.com>

Read this week's top 5 Northwest Indiana business news items.

Click to read this email in your browser.

October 17, 2024

NWI Business Newsletter
Subscribe Advertise Contact

Education

Ivy Tech celebrates $12M in East
Chicago campus upgrades

Ivy Tech Community College renovated its enrollment,
automotive, welding and industrial technology areas at its
East Chicago campus.

 Read More

Insurance

NFP acquires Miller Insurance Group

Miller Insurance Group, which has an office in Bremen, was
acquired by NFP, the New York-based property and casualty
broker.

 Read More

Construction

Arcadia Cold facility coming to Crown
Point

FCL Builders began work on a 322,600-square-foot cold
storage project that will serve the greater Chicago area and
Canada.

 Read More

Hospitality

White Lodging starts construction on
13th Austin hotel

Hotel and restaurant developer based in Merrillville has
started construction on a 13-floor building in downtown
Austin.

 Read More

Banking

Purdue Federal announces
organizational changes

Purdue Federal Credit Union announced changes to its
executive organizational structure, with a promotion and title
changes for key leaders.

 Read More

Read magazine online

Visit our sponsors

Northwest Indiana Business Magazine, 905 Joliet St, #237, Dyer, IN 46311, United States
Unsubscribe
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ENGAGE OUR DIGITAL READERS

BY  T H E  N U M BE R S

28,567
PAGE VIEWS
Page views per month

~
10,466
WEBSITE VISITORS
Users per month

~
44.7%
OF WEBSITE VISITORS
Are women

~
50%
OF WEBSITE VISITORS
Are younger than 45

BY  T H E  N U M BE R S

26,000
NEWSLETTERS SENT
eNewsletters sent per month

~
42.4%
OPEN RATE
Email open rate (Compares to 
23.9% media industry average)

~
31%
CLICK TO OPEN RATE
The percentage of people 
who open an email and 
click on a link within it
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2025 MAGAZINE SCHEDULE

P U B L I C A T I O N  D E A D L I N E S

A R T I C L E  T O P I C S
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AD ORDERS DUE:  
January 10, 2025

PUBLISHED:  
February 6, 2025

AD ORDERS DUE:  
March 7, 2025

PUBLISHED: 
April 1, 2025

AD ORDERS DUE:   
May 9, 2025

PUBLISHED: 
June 2, 2025

AD ORDERS DUE: 
July 4 2025 

PUBLISHED: 
August 1, 2025

AD ORDERS DUE:  
September 5, 2025

PUBLISHED: 
October 1, 2025

AD ORDERS DUE:  
November 7, 2025

PUBLISHED: 
December 1, 2025

COLUMN TOPICS
AROUND THE REGION  •   BUSINESS PROFILE  •  CAREER PATH •  MADE IN INDIANA •   LE ADER PROFILE •   MAKING A DIFFERENCE  •   OFF HOURS  •   PROFESSIONAL ADVICE  •   VIEWPOINT
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Health Care
~

Manufacturing
~

Transportation
~

Agribusiness
~

THE FUTURE OF
Highland

~
ECONOMIC DEVELOPMENT 

Organizations

Best of Business
~

Construction
~

Tourism / Meetings
~

Small Business
~

THE FUTURE OF
Goshen

~
ECONOMIC DEVELOPMENT 

Environment/Energy

Law 
~

Education
~

Information Technology
~

Financial Planning
~

THE FUTURE OF
Chesterton

~
ECONOMIC DEVELOPMENT 
Entertainment / Sports

Banking
~

Marketing
~

Architecture / Design
~

HR/Workforce
~

THE FUTURE OF
Hobart
~

ECONOMIC DEVELOPMENT 
Libraries

Commercial Real Estate
~

Wellness
~

Tax planning
~

Philanthropy
~

THE FUTURE OF
Granger

~
ECONOMIC DEVELOPMENT 

Housing

E-Day / Entrepreneurship
~

Society of Innovators
~

Accounting
~

Succession Planning
~

THE FUTURE OF
Lowell
~

ECONOMIC DEVELOPMENT 
Community foundations
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P R I N T  F I L E  S P E C S :  N W I B .L I N K / Q N Q K
 ■ Use CMYK color (spots will 

be turned to process)
 ■ Text smaller than 9 points 

should be 100% black

 ■ Images at least 300 dpi
 ■ Document settings for 

full page ads that bleed 
should be 8.125 x 10.875" 

with a 0.125" bleed 
around the entire ad

 ■ Crop marks should be 
outside the bleed line

DIGITAL FILE SPECS
Website ads can be changed by 
the months. Newsletter ads can 
be changed by the week on 
special request.

 ■ Images 72 dpi, RGB
 ■ JPG or PNG files or 

retina ready
 ■ URL link where readers are 

sent when they click on 
the digital advertisement

2-PAGE SPREAD
Trim size: 16-1/4” x 10-7/8” 
Bleed size: 16-1/2” x 11-1/8”     

1/2 ISLAND
4.625” x 7.5”1/2 HORIZONTAL

7” x 4.875”

FULL PAGE
Trim size:  

8.125” x 10.875”

Bleed size: 
8.375” x 11.125” 

2/3  
VERTICAL
4.625” x 10”

1/3  
SQUARE

4.625” x 4.875”

1/4 HORIZ
4.625” x 3.75”

BIZ 
SPOTLIGHT

3.4 x 2" 

FEBRUARY / MARCH
ARTWORK DUE:  

January 15, 2025

APRIL / MAY
ARTWORK DUE:  

March 14, 2025

JUNE / JULY
ARTWORK DUE:  

May 16, 2025

AUGUST / SEPTEMBER
ARTWORK DUE:  

July 11, 2025 

OCTOBER / NOVEMBER
 ARTWORK DUE:  

September 12, 2025

DECEMBER / JANUARY 
ARTWORK DUE:  

November 10, 2025

P R I N T  A R T W O R K  D E A D L I N E S

D I G I TA L  A R T W O R K  D E A D L I N E S

Three sizes rotate and  
are sold by the month

Targeted by the week

Note: Extensions granted on a case-by-case basis 
with prior notice.

AD SPECIFICATIONS  
Find our artwork requirements 

on our website at 
http://nwib.link/qnqk or by 

scanning the QR code

SEND ARTWORK BY: 
WEBSITES: The 15th of the month before publication

NEWSLETTER: A week before Thursday publication

GO LIVE DATE: 
WEBSITE: 1st day of target month

NEWSLETTER: Thursday mornings

NEWSLE T TER SIZE S

468 x 60

WE B S I T E  S I Z E S

300 x 250

MEDIUM 
SQUARE

So you bought an ad from us. Now what? First, we will ask you to sign the order so we can save space in the issue,  
then we need the artwork that fulfills your order, and ultimately appears in print or on our digital products.

P R I N T  S I Z E S

160 
X 

600 

LEADERBOARD AD

MOBILE  
AD SIZE

BANNER

SKYSCRAPER ▶

ADVERTISING SPECS

728 X 90

320 x 50
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SHARE YOUR NEWS
Tell us your  

good news  
by sending us  
press releases  

via our “contact us” forms  
on our websites or email us at  
news@NWIndianaBusiness .com or  
news@MichianaBusinessNews.com

SHARE YOUR EXPERTISE
Our in-depth 

coverage of the local 
business community 
is possible only with 

local sources. We are looking for 
business leaders and experts to 
share their insights and expertise 
with our readers.

SUGGEST A STORY IDEA
Tell us about  

unique businesses or 
nonprofits, programs 
and people by using 

one of our website contact forms 
or emailing us. We just might 
include them in a story  
in our next issue!

CONTRIBUTE A COLUMN
We consider 

professional advice 
columns from 
regional sources and 

opinion pieces on topics relevant 
to our readers. Our contributors are 
often high-profile local experts and 
thought leaders in their fields. 

SHARE OUR STORIES
Use our social 

media buttons to 
share articles  
from our websites  

with your friends and colleagues, 
or start a conversation  
with us and your fellow readers 
by posting a comment.

BI Z  S P OT L I G H T
All you need is a business 
card to share your product 
or service with our readers.

A D V E R TO R I A L
This one to four-page spread 
features paid content 
supplied by the advertiser. 

ADVICE COLUMN
This one-page column offers 
professional advice from experts 
who live or work in the Region. 

S P E C I A L  S E C T I O N S
Focus your sponsorship 
on a specific topic or 
demographic. Ideas welcome.

BE S T  O F  BU S I N E S S
Promote your business during 
our annual survey of readers 
and in our winners issue.

A D V E R T I S I N G
Sponsor our content 
with print advertising up 
to six times a year. 

Par ticipa t e in the edi t or ial  pr oc e s s

SPOTLIGHT YOUR BUSINESS  |  Reach 40,000-plus readers six times a year  |  219-230-3777  |  info@linkermediagroup.com

123 N Main St. Unit #001
Crown Point, IN, 46307 latitudeco.com
RETAIL | OFFICE | INDUSTRIAL | PROPERTY MANAGEMENT
REAL ESTATE INVESTMENTS | DEVELOPMENT | CONSULTING

C A L L :  2 1 9 - 8 7 9 - 1 0 3 9   •   W E B S I T E :  AT C A M B U L A N C E . C O M

S E R V I N G  L A K E ,  L A  P O R T E  A N D  P O R T E R  C O U N T I E S

AROUND the CLOCK AMBULANCE

We offer medical transportation to fit your health care needs

UNLOCK YOUR POTENTIAL
LEVEL UP YOUR FUTURE

UNITEDWAYNWI.ORG 
SCAN TO LEARN MORE: 

Your Future
Begins Here!

Crown Point | East Chicago | Gary 
www.ivytech.edu/lakecounty

605 Michigan Avenue • La Porte, IN 46350
(219) 324-8584 • LindsayK@laportepartnership.com

www.laportepartnership.com

In business for yourself...but not by yourself

Build a life  you love 
with BIGGBY COFFEE 
For franchise information, visit biggbyfranchising.com 
or email twalston@biggby.com 
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W ith a legacy spanning over 30 years, Dean’s 
Pools & Landscaping has established itself as 
a trusted name in the landscaping industry. 
Their team of skilled hardscape installers, 
boasting an average tenure of 15 years with 

the company, ensures unparalleled expertise and crafts-
manship in every project they undertake.

Dean Savarino, the visionary behind Dean’s Pools & 
Landscaping, emphasizes the importance of getting the job 
done right the first time. Specializing in patio and retain-
ing wall installations, Dean stresses the significance of 
hiring experienced professionals for hardscaping projects. 
By focusing on proper foundation preparation and installa-
tion techniques, Dean ensures the longevity and durability 
of every hardscape project.

Certified by the Interlocking Concrete Paving Institute, 
Dean’s Pools & Landscaping adheres to the highest stan-
dards of quality and craftsmanship. Their commitment 
to excellence has earned them numerous accolades, both 
locally and nationally, underscoring their exceptional 
workmanship and attention to detail. Additionally, they 
offer an impressive 20-year warranty on engineered retain-
ing walls, setting a new benchmark in the industry.

Innovation lies at the heart of Dean’s Pools & 
Landscaping, as they strive to create holistic gardens that 
provide a sanctuary for the soul. Transforming outdoor 
spaces into tranquil retreats, the team at Dean’s designs 

personalized gardens tailored to each client’s unique needs 
and desires. Whether it’s a butterfly garden, a vegetable 
garden, or a Zen garden, Dean’s Pools & Landscaping 
brings peace and serenity to every outdoor space.

Experience the transformative power of landscaping 
with Yoga in the Garden sessions offered by Dean’s Pools 
& Landscaping. Led by experienced instructors, these 
sessions allow participants to unwind and connect with 
nature in a serene outdoor setting. Additionally, don’t miss 
the opportunity to explore the beauty of Dean’s Garden 
Center at the Munster Garden Walk event June 30, where 
you can witness firsthand the artistry and creativity that 
goes into each landscaping project.

Immerse yourself in the serenity of Zen Gardens at 
Dean’s Pools & Landscaping, a captivating outdoor show-
room that offers a unique experience in Northwest Indiana. 
Teaming up with NISI Greek Taverna in Schererville, 
Dean’s creates a tranquil oasis where visitors can enjoy 
music, delectable food, and a peaceful ambiance unlike any 
other. Events and dinners are the first Thursday of every 
month to experience the serenity at truly a unique dining 
experience.

Visit Dean’s Pools & Landscaping and discover the beauty 
and tranquility of their outdoor garden — open from 8 
a.m. to 5 p.m. Monday through Friday.

Dean’s invites you to experience the art of creating 
harmonious landscapes that inspire peace and relaxation. 
Follow them on Facebook at Deans.Landscaping and 
Instagram @Deans_Landscaping or visit their website at 
www.deanslandscaping.com for more information, event 
schedule and updates. Transform your outdoor space with 
Dean’s Pools & Landscaping and embark on a journey of 
creating a serene and harmonious outdoor retreat. •

Exceptional services offered  
by Dean’s Pools & Landscaping
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▶ Learn more about  

Dean’s Pools & Landscaping 
by scanning this QR code
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Long view of how elections for White House’s top job affect stock market
JoHn lyon

One question that has been on 
investors’ minds lately: “How will 
the upcoming election impact the 
stock market?”

It is very difficult to predict the direc-
tion of the stock market over the next 12 
months based on any set of factors, let 
alone the results of an election. In general, 
it is best to avoid predicting markets at all.

Instead of trying to forecast an elec-
tion outcome and then trying to forecast 
the stock market based on that outcome, 
one can look at how the stock market 

has behaved histori-
cally around presiden-
tial election cycles.

Market years can be 
sorted into four cate-
gories: presidential 
election years (“elec-
tion year”), the year 
after a presidential 
election (“year after”), 
midterm election 
years (“midterm”), 
and the year before a 
presidential election 
(“year prior”). 

Compre hen sive 
S&P 500 Index perfor-
mance numbers go 
back to 1928, covering 
96 years and 24 presi-
dential election cycles. 
Using these data, my 

company and I calculated the number 
of up years and down years for each 
category over those 24 cycles. We then 
examined average returns for the market 
during election years and the years after 
an election. Here are the findings:

The market performs well in election 
years: The market had 20 up years and 
only four down years during election years. 
Put another way, the market has been up 
during an election year 83% of the time, 
whereas the market had an up year 73% of 
the time in the past 96 years. Average elec-
tion-year returns for the market are 10.2% 

per year, a return slightly better than the 
10% per year average for all market years 
from 1928 to 2023.

The year after an election has been 
weaker over the past 24 cycles: The year 
after an election (as well as the midterm 
year) has been a down year 10 out of 24 
cycles. These two years (year after elec-
tion and midterm) have seen up years 
just 58% of the time versus the 73% 
average overall. The average return for 
the year after an election was 8.5% from 
1928 to 2023, 1.5 percentage points 
below the average for all years.

“Year after” returns surged in the 
past five election cycles: Before 2005, 
the year after the presidential election 
was unquestionably the weakest for 
the overall market. The market had 
more up years than down years dating 
back to 1928, and the average return 
for those “year after” periods was just 
5.1%. However, each of the past five 

“year after” years have shown strong 
returns, with an average return over 
those five years of 22.5%.

Based on these statistics, the presi-
dential election has a somewhat limited 
impact on the returns of the stock market.

Election years have frequently been 
positive for the stock market. Years 
after the election had historically 
weaker market years through 2001, 
but the past five cycles have called that 
pattern into question.

In recent years, the identity of the 
winning party has had little to do with 
market performance.

In 2016, former President Donald 
Trump won in an upset victory, and the 
stock market surged both the next day 
and over the following 12 months.

In 2020, when President Joe Biden 
was confirmed the winner, the stock 
market also surged both the next day 
and over the following 12 months.

The presidential election has a far 
lower impact on the stock market 
than the long-run performance of 
American business, which will likely 
remain strong regardless of who wins 
the White House in November. •

 
www.lyoncapital.com 

The Stock Market and Presidential Elections 
July 2024 

By John Lyon, CFA 
 

One question that has been on investors’ minds lately: “how will the upcoming election 
impact the stock market?” It is very difficult to predict the direction of the stock market over 
the next 12 months based on any set of factors, let alone the results of an election. In 
general, it is best to avoid predicting markets at all. Instead of trying to forecast an election 
outcome and then trying to forecast the stock market based on that outcome, one can look 

at how the stock market has 
behaved historically around 
presidential election cycles. 

Market years can be sorted into 
four categories: presidential 
election years (“election year”), 
the year after a presidential 
election (“year after”), midterm 
election years (“midterm”, and the 
year before a presidential election 
(“year prior”). Comprehensive 
S&P 500 Indexi performance 
numbers go back to 1928, 
covering 96 years and 24 

presidential election cycles. Using these data, we calculated the number of up years and 
down years for each category over those 24 cycles and then examined average returns for 
the market during election years and the years after an election. Here are the findings: 

• The Market Performs Well in Election Years. The market had 20 up years and only 4 
down years during election years (first chart above). Put another way, the market has 
been up during an election year 83% of the time, whereas the market had an up year 
73% of the time in the past 96 years. Average election-year returns for the market are 
10.2% per year, a return slightly better than the10.0% per year average for all market 
years from 1928 to 2023 (second chart below). 
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▶ John Lyon is a port-
folio manager at Lyon 
Capital Management, 
an independent SEC 
registered invest-
ment advisor and 
fiduciary with offices 
in Schererville.

 Presidential outlook READ STORY ON PHONE

P R O F E S S I O N A L  A D V I C E

Seven Black business leaders share trials, successes  
of turning dreams, ideas into reality in Region

AFRICAN 

AMERICANS 
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HOW TO JOIN THE CONVERSATION
Northwest Indiana Business Magazine print readers have high expecations for our content. We deliver with engaging, well-researched 
stories that bring together experts and thought leaders in their fields. Here are some ways to deliver your message to our readers.
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L ik e our c on t en t ? 
Buy us a cup of coffee! Just 
click the yellow icon on our 
stories to let us know you liked 
it or scan the QR code here ▶

Shar e s t or ie s on social  media
Use our social media buttons to share articles from 

our website with your friends and colleagues, or 
start a conversation by posting a comment.

Te s timonials
Here are a few words from our sponsors and readers:

@michianabiznews

@michianabiznews

@nwindianabiz

@nwindianabiz

O U R  S TO R Y
Founded in 1991, the magazine 
began as a partnership with 
the Northwest Indiana Forum, 
with a mission to spotlight 
local business success and 
economic vitality in the Region.

Today we continue to serve 
our readers with in-depth 
coverage of the Region's 
business community. Our 
mission is to publish ideas that 
inform, inspire, challenge and 
educate local business and 
community leaders to improve 
the economy and quality of 
life in NWI and Michiana.

C O N TA C T  U S

He a t her P f unds t ein
Publisher / Executive Editor
hpfundstein@linkermediagroup.com

219-440-6385

905 Joliet St. #237 
Dyer, IN 46311

SEND PRESS RELEASES to  
news@nwindianabusiness.com

@NWINDIANABIZ @MICHIANABIZNEWS

Many readers and advertisers are longtime supporters of the magazine. They read our websites daily, our newsletters weekly and  
our issues bi-monthly. They are happy to share why they think the magazine is an important piece in the Region's economic puzzle.

FROM OUR READERS

Northwest Indiana Business Magazine is my first source  
for staying up to date on local business and industry news.

— Emily Banas, Indiana University Northwest public relations specialist

~
NWI Business Magazine is a great resource for me as a local business owner.  

It helps to keep me plugged into what's going on in a market that doesn't get much news 
coverage. NWIB fills that gap with great and engaging content.

— DJ Moore, Erosion & Construction Solutions's CEO 

~
The stories (in Northwest Indiana Business Magazine) are intelligent and  

well-written with business owners and executives in mind.
— Erica Dombey, Regional Development Co.'s president

~
From cover to cover, I (find NWI Business Magazine) interesting, pertinent, readable  

and timely.  Any business leader would benefit from reading it.
— Leigh Morris, health care consultant and a magazine editorial board member

~
Wightman has the pleasure of partnering with the incredibly responsive and 
collaborative team at NWI Business Magazine to enhance our brand visibility.

— Nicollette Cardwell, Wightman's director of marketing

~
We know the way to be visible to Region business owners is through NWI Business Magazine.  

— Lorri Feldt, Northwest ISBDC's regional director and a magazine editorial board member

“The stories (in Northwest Indiana Business Magazine ) are intelligent and  
well-written with business owners and executives in mind.”

— Erica Dombey, president, Regional Development Co. 
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